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 This study aims to determine the influence of the Creative Product and 

Entrepreneurship subjects on students' entrepreneurial interest in the 

Fashion Design Department at SMK Citra Harapan Jaya. The research 

employs a quantitative approach using a survey method. Data were 

collected through questionnaires distributed to 30 students and practical 

assessments conducted by teachers. The data were analyzed using 

multiple linear regression with the assistance of SPSS version 30, along 

with prerequisite tests including normality, linearity, and 

multicollinearity tests.The analysis results indicate that the Creative 

Product and Entrepreneurship subjects simultaneously have a 

significant influence on students’ entrepreneurial interest, with an 

Fcount value of 428.798 and an Ftable value of 3.35 at a 5% significance 

level (α = 0.05). Since Fcount > Ftable (428.798 > 3.35), this indicates 

a very strong influence. These findings confirm that practice-based 

learning in the Creative Product and Entrepreneurship (PKK) subject is 

effective in fostering students’ interest in becoming entrepreneurs, 

particularly in the field of fashion design.  
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1. INTRODUCTION  

Unemployment is a serious problem faced by many developing countries, including 

Indonesia. High unemployment rates not only reduce people's welfare, but also reflect an 

imbalance between the availability of jobs and the number of workers ready to work. Based 

on data from the Central Statistics Agency (BPS) in 2024, the open unemployment rate 

(TPT) for Vocational High School (SMK) graduates reached 9.01%, the highest compared 

to other levels of education. This shows that SMK graduates still have difficulty entering 

the workforce, even though they have been equipped with certain skills during their studies. 

One of the strategic efforts to reduce the unemployment rate is through strengthening 

entrepreneurship education since vocational high school level. Creative Products and 

Entrepreneurship (PKK) subjects are an integral part of the SMK curriculum which aims 

to foster an entrepreneurial spirit and equip students with the ability to create products while 

managing independent businesses. Specifically, in the Fashion Design major, PKK learning 

not only emphasizes production capabilities, but also design creativity and understanding 

of marketing strategies. 

Previous studies have shown that entrepreneurship learning can encourage increased 

interest in entrepreneurship. Aisyahrani (2024) stated that entrepreneurship has an 

important role in improving community welfare because it encourages productivity, 
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innovation, and economic independence. However, most previous studies have focused 

more on aspects of general entrepreneurial knowledge, rather than on the direct influence 

of PKK subjects in the context of vocational education. In addition, empirical studies that 

specifically examine the implementation of PKK in the Fashion Design department are still 

very limited. 

Based on this, this article is here to fill the research gap by offering scientific novelty 

in the form of empirical analysis of the influence of Creative Product and Entrepreneurship 

subjects simultaneously on students' interest in entrepreneurship in the Fashion Design 

department at SMK. This study combines a quantitative approach through questionnaire 

distribution and practical assessment, as well as statistical tests to measure the influence of 

both variables significantly on interest in entrepreneurship. 

The main problem in this study is whether the Creative Products and Entrepreneurship 

subjects influence the entrepreneurial interest of Fashion Design students at SMK Citra 

Harapan Jaya? This question is the basis for formulating the hypothesis that there is a 

significant influence of PKK learning on students' interest in becoming entrepreneurs. 

Thus, the purpose of this article is to quantitatively analyze the influence of Creative 

Products and Entrepreneurship subjects on the entrepreneurial interest of Fashion Design 

students at SMK Citra Harapan Jaya, as a contribution to strengthening entrepreneurship-

based vocational education. 

 

2. METHOD 

This study uses a quantitative research method with a survey approach. The 

population in this study were grade XII students majoring in Fashion Design at SMK Citra 

Harapan Jaya, with a sample size of 30 students taken by total sampling. Data collection 

techniques used questionnaires to measure students' perceptions of Creative Products and 

Entrepreneurship subjects and interests in entrepreneurship, and practical assessment sheets 

by teachers to assess students' skills in making fashion products. 

The data obtained were analyzed using descriptive analysis and multiple linear 

regression. Descriptive analysis was used to determine the average value, highest score, 

lowest score, and standard deviation of each variable. Furthermore, a prerequisite test was 

carried out which included a normality test, linearity test, and multicollinearity test. 

Multiple linear regression tests were carried out with the help of the SPSS version 30 

program. After the calculated F value was obtained, the results were compared with the F 

table at a significance level of 5% (α = 0.05). If the calculated F> F table, then it is 

concluded that there is a significant influence between Creative Products and 

Entrepreneurship on students' entrepreneurial interest. 

 

3. RESULTS AND DISCUSSION  

Research result 

The results of multiple linear regression analysis show that both independent 

variables, namely Creative Products and Entrepreneurship, have a significant effect on the 

entrepreneurial interest of Fashion Design students at SMK Citra Harapan Jaya. The results 

of the F test show that the Fcount value ≥ Ftable (428.798 ≥ l 3.35) at a significance level 

of 5% (α = 0.05), with a significance value <0.001. This shows that simultaneously, 

Creative Products and Entrepreneurship have a strong influence on students' 

entrepreneurial interest. 

Partially, Creative Products have a t-value of 21.603 and a significance value <0.001, 

while Entrepreneurship has a t-value of 23.426 with a significance value <0.001. Both 
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values exceed the t-table of 2.05183, so it can be concluded that each variable has a 

significant influence on entrepreneurial interest. 

 

Discussion  

The results of the study indicate that the Creative Products and Entrepreneurship 

subjects, both partially and simultaneously, have a significant effect on students' 

entrepreneurial interest. Scientifically, Creative Products learning builds direct experience 

in the production process and creativity, which increases self-efficacy of students to become 

entrepreneurs. This finding supports the research of Aisyahrani (2024) and Silvana (2023), 

which concluded that the integration of production skills and business understanding can 

increase the readiness of vocational high school students to become entrepreneurs. 

Therefore, PKK learning has proven to be effective in fostering students' interest and 

entrepreneurial potential, especially in skill-based majors such as Fashion Design. 

 

4. CONCLUSION 

This study shows the importance of strengthening Creative Product and 

Entrepreneurship learning in building students' interest in entrepreneurship. Therefore, it is 

recommended that schools continue to develop more applicable and contextual learning 

methods, including collaboration with the industrial world or MSME actors as practice 

partners. For teachers, a real project-based approach and assessment that emphasizes the 

process and product results are highly recommended to increase students' interest in 

entrepreneurship. 

 

5. SUGGESTION 

The obstacles faced in this study were the limited number of respondents and the 

limited time for implementing the practical assessment, which could affect the 

generalization of the research results. Therefore, further research is recommended to be 

conducted on a wider scale and consider additional variables such as family environment 

or previous entrepreneurial experience, in order to obtain a more comprehensive picture of 

the factors that influence the entrepreneurial interest of vocational high school students. 
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